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1. Introductions

http://chuvachienes.com/2009/07/27/sa-pag-e-emote-ko-someone-posted-this-vid-on-facebook/hello/


ñAbout meò

I am not a disease.

I am not a ósuffererô.

I am not stupid.

I know more about my own body than 
anyone else, even if I donôt know all the 
fancy anatomical names or how ómy bitsô 
work.

I have my own values and preferences.

I am a person, an individual.

I also try, most of the time, to look after 
myself.

www.nationalvoices.org.uk/sites/default/files/connect_2007_summer_lo_res.pdf

http://www.nationalvoices.org.uk/sites/default/files/connect_2007_summer_lo_res.pdf


PiF ïat a glance

Lobbying

ÅThought 
Leadership

ÅAwards
e.g. BUPA 
Communications

ÅPresidentôs 
Circle

ÅResearch 
e.g. Evidence on 
impact of CHI

ÅSurveys
e.g. Provider 
Expenditure on CHI

ÅConsultations

Sharing

ÅPiF Aware

ÅPiF Online

ÅEvents

ÅRegional Co-
ordinators

ÅDirectories
e.g. CHI Centres, 
CHI Researchers

ÅRepositories
e.g. óPatient 
Information Bankô

Learning

ÅPiF Query

ÅStandards

ÅTaster 
Sessions 

ÅMaster 
Classes

ÅGuides 
e.g. CHI for Children

ÅSounding 
Board

The independent voice supporting professionals in the provision of high quality Consumer

Health Information (CHI) ïacross the NHS, commercial, voluntary and academic sectors

http://www.microsoft.com/
http://www.capita.co.uk/


2. Health Information

ïwhat is it?

http://images.google.co.uk/imgres?imgurl=http://www.thevarguy.com/wp-content/uploads/2010/01/HP-health-information-technology.jpg&imgrefurl=http://www.thevarguy.com/2010/01/28/hp-and-mckesson-bring-ehr-to-all/&usg=__v8KhHNXe3xxAP40zTUJEfmZ2HOY=&h=316&w=319&sz=11&hl=en&start=71&um=1&itbs=1&tbnid=sUaDHMZa25MukM:&tbnh=117&tbnw=118&prev=/images%3Fq%3Dhealth%2Binformation%26start%3D63%26um%3D1%26hl%3Den%26sa%3DN%26ndsp%3D21%26tbs%3Disch:1


Consumer health information 

can help people to...
Å understand what is wrong

Å gain a realistic idea of prognosis

Å choose a provider

Åmake the most of consultations

Å understand the processes and likely 

outcomes of tests, treatments, services

Å participate in self-care/self-management 

/wellbeing & lifestyle decisions

Åaccess benefits.





What patients wanté (Picker, 2004)

ÅFast access to health advice

ÅEffective treatment delivered by staff you can trust

ÅInvolvement in decisions & respect for patientsô 

preferences

ÅClear, comprehensible information & support for self-

care

ÅPhysical comfort and clean, safe environment

ÅEmotional support and alleviation of anxiety

Å Involvement of family and friends and support for 

carers

ÅContinuity of care and smooth transitions.

[From 1 million inpatient surveys]



3. Whatôs going in the

the UK?





ñThe three-year plan to put electronic information 

óat the centre of healthô marks one of the 

biggest strategic shifts in the NHS since it was 

created in 1948.

For the first time, dispensing information will be 

as important as dispensing pills or performing 

operationsò

Thursday, January 6 2005



Cayton (2004)

ñBetter information, better choices, better 

healthò

ÅInformation Accreditation Scheme

ÅInformation Prescriptions

ÅPower Questions

ÅCommunity infor-mediaries

ÅPatient Information Bank 
www.dh.gov.uk/assetRoot/04/09/85/99/04098599.pdf

http://www.dh.gov.uk/assetRoot/04/09/85/99/04098599.pdf


Darzi (2008)

ñAn NHS that gives patients and

the public more information and 

choice, works in partnership and 

has quality of care at its heart.ò

High Quality Care for All



Lanlsey et al (2010)

ñFirst, patients will be at the heart of everything 

we do. So they will have more choice and 

control, helped by easy access to the 

information they need about the best GPs and 

hospitals. Patients will be in charge of making 

decisions about their care.ò

Liberating the NHS



16/42

NHS Constitution - Rights

éto be given information about your proposed 

treatment in advance, including any significant 

risks and any alternative treatments which 

may be available, and the risks involved in 

doing nothing. 

éto be involved in discussions and decisions 

about your healthcare, and to be given 

information to enable you to do this. 



Information

Prescriptions Vision:
the right information at the right time

Everyone with a long-term 

condition or social care need will 

be guided to reliable sources of 

information to allow them to feel 

more in control, better able to 

manage their condition and to stay 

independent.

We want information prescriptions 

to become a routine part of care ð

just like prescriptions for 

medicines. 

www.informationprescription.info

http://www.informationprescription.info/


Create an

information

prescription

for bowel 

cancer



Worldwide Online Reliable Advice to 

Patients and Individuals (WORAPI, a 

trustmark formerly known as HON)

http://www.hfht.org/chiq/index.htm


Information Standard

Å Nationally recognised way (in England) to reassure 
people that the health and social care information they 
access is from a reliable source

Å Producers are assessed against a standard for their 
information production processes

Å Quality mark awarded to information producers

Å Support (e.g. training) for information producers in 
raising the general standard of information

www.theinformationstandard.org

http://www.theinformationstandard.org/


tinyurl.com/2msj82

http://tinyurl.com/2msj82


your health, your choices

NHS Choices ( www.nhs.uk ) is the NHS' primary public 
information service. As an integral part of the health and 
social care system, it will drive improvements in 
healthcare and utilise technologies to re - shape the way 
people engage with their own health, each other
and the NHS.

http://www.nhs.uk/


ÅOnline navigator

ÅDecision support on treatment & care 

options

ÅPersonal health manager

ÅSocial network for health

For patients and carers, 

NHS Choices will be:
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Social networking(Pro) 
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The power of narrative...



PAERS ïRecord access



Health Trusts



Nintendo Wii


